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Overview



Client Professor Joey Senate 

Taking Prof. Senat's Media Law Class, all three of us conducting the 
study/campaign found it to be so striking that according to The Annual 

Constitutional Day Survey of American Knowledge of the Constitution, it 
concluded that more than one third of Americans can’t name a single right in 
the constitution. This was surprising to us, so we decided to dig more into why 
college student didn’t know their rights. With the help of Professor Senat, we 

crafted questions to help us find concrete answers regarding this issue.  
 

Since he conducts a conference for people to gain awareness on the 
freedoms, we want to create a campaign for his conference that will reach a 

wider audience. With the resources that he has and our ability to reach a 
wider audience, joining the conference and our campaign, can benefit our 

client to spread more knowledge on the subject that matters to all Americans.  
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Our study is being conducted to bring awareness to an influential and relevant matter.
Located in a place where there is high traffic to bring awareness to an important 
subject.
Relevant to every student, no matter the age, major, gender or race.

It can be related to politics because of the reason for needing to know your rights, 
which can influence students on participating.
They don't know who we are, so they might not feel comfortable signing up for the 
conference
Our subject is serious, students might not think they're applicable for the conference  

Spreading awareness and teaching students about their freedoms.
 Can get students interested in the government and its policies, empowering them.

Time: Our audience are college students and they can be very busy, especially during 
the time we table.  
Interest: Students might not find it interesting because their major doesn't relate to it. 



Target Audience 
Our primary target audience were OSU students who attend the campus. 

Since we did conduct this study to primarily bring awareness, we now 

want to spread the word of the conference by relating to the students 

through social media platforms and word-of-mouth on campus.  

Through our social media platforms, contest, hashtag, and polls, we are 

planning to reach 10x from what we reached on our study. We chose to 

target OSU students because our goal is to not only bring awareness, but 

teach these students how important it is to know their freedoms, 

especially since we will be entering the professional workforce and 

adulthood.  

 

Our target audience will help is reach far more than what we are targeting 

becasue the students who participate will eventually pass the information 

on to other students/people as well. 



Goal Statement 
Our goal statement was simple, to raise awareness 
of the First Amendment.We were specifically trying 
to reach and target men and women between the 
ages of 18 to 24, who were pursuing a college 
degree. The thought process behind this were that 
students in the university and other collegiate 
settings are constantly learning, whether its 
information about themselves or information for 
their future, they are a target audience that is 
receiving various information. In targeting this 
audience, our goal is to raise awareness of the First 
Amendment and provide proper information about 
what rights they have and how it pertains to them 
everyday. There are three ways we are going to 
discuss to ensure we reach our goal. Awareness, 
attitudinal and behavioral objectives.



Awareness

After completing a convenient survey and conducting a focus group 

regarding the First Amendment, our group came to a conclusion that 

several people within this age range did not know their First 

Amendment rights. To be exact only 10% of 370 students knew all five 

parts of the First Amendment. Which meant that 90% of students do 

not know what rights they do and the don’t have. 

 

Knowing this we felt convicted as a group to do our best to promote 

and somehow ensure students know had basic knowledge of their First 

Amendment. What we want to do is create a reason for college 

students to know their rights. Try to instill fear in them by creating 

different PSA's or different messages to ensure that they begin to care 

about what is going on in society and in their government.  



Attitudinal 

Several did not know about their First Amendment Rights or possibly 

didn’t care to know about their First Amendment Rights. One thing 

that we’ve noticed as a group, is that the Millennial generation doesn’t 

seem to have much apathy for what is going on around them. Only 

what’s going on in their direct surroundings is what they care about. 

 

The problem is that there is so much to the world that we live in, so 

many different moving parts. One of those parts is the government. If 

the government continues to go on the track that it’s currently apart of, 

some of our personal freedoms could be taken away. So what we 

want is people to know their rights and to be proactive in protecting 

them.  



Programming

Creative
Strategies and 

Tactics 

Promotional 
Communication 

Online photo contest: We 
would take the best of the
best representing how 
students express their First 
Amendment. This would 
create engagement and 
content for our campaign. 
The participants would 
enter this contest through 
either an Instagram post or 
a Twitter post. This would 
help us keep track of 
people posting online.  

Our budget would depend on 

how much we could fundraise 

from the departments on 

campus.  We would have to 

Sponsor Twitter & Instagram 

AD post, AFrame, Bus Stop 

Ads.

We would also consider 

possibly making graphics or 

posters for the student union, 

library or college buildings. 

The more awareness the 

better.  

Paid 
Communication 

Items such as T-shirts, stickers, 

pins and buttons would create 

some kind of curiosity and then it 

would spark a conversation and get 

more and more of this population 

aware of their government and their 

First Amendment Rights. The more 

swag we have out in a university 

setting, the more awareness we 

create and then more of possibility 

there is of action and getting people 

to fight for their amendments. 



Evaluation 
As aforementioned in the programming section, in order to get people 
talking and create buzz about our campaign, we will have them respond 
to polls on social media. Although we already gathered quantitative 
research data by surveying Dr. Freeman’s Media in a Diverse Society 
Lecture, this is a way for respondents to see the poll results in real time. 
Twitter, Instagram, and GroupMe have polling features that allow users 
to respond and see current results of the poll immediately after 
participating in the single-question survey. 

We believe that by seeing results instantly, users will be surprised and shocked by
people’s knowledge, opinions and beliefs over topics regarding the first 
amendment. 
With this campaign technique, users are able to gauge the current state of the 
first amendment based on the people their answers and the answers of fellow 
Oklahoma State students. Seeing these results, will serve as a call to action to 
make sure others know their first amendment rights. 



Evaluation cont. 

We can conduct the polls again a year from now and how the 
results have changed over the past 12 months. We can also 
compare them to the quantitative research results we have from 
professor Freeman’s class. 

Change can also be measured by seeing the number of people who 

declare or change to a political science major or minor, legal studies 

minor or other related legal affairs degree at semester.

In addition, the number of people to enroll into legal studies 

classes as electives after the campaign would also be a 

good indicator.  



Future Recommendations 
We recommend that the university promotes classes relating to the first 

amendment and encourages students to take a class relating to law that is 

not the basic United States Government class. We learned through our 

focus group that the target audience thinks that it is important to learn and 

know their first amendment rights. If the university is promoting taking these 

classes, they can have an outlet to increase their constitutional knowledge, 

fulfill certain degree requirements and gain college credits. 

We would also recommend that the university foster healthy discussion over 

first amendment beliefs on campus. However, the university should be 

aware that this environment can often turn hostile when many individuals 

have differing beliefs. It is encouraged that the university have a disclaimer 

that it does not take a certain stance on issues regarding the first 

amendment, rather that they state that Oklahoma State follows the law and 

what is stands for. 

The university could also partner with the Student Government Association 

to host discussion sessions over the First Amendment and related topics. 



Appendices



Infographic 



Campaign Stickers & 
Shirt



Thank you.


